
How to Read 

1 support@environicsanalytics.com  ©Environics Analytics 
Community.environicsanalytics.com 

Ranking Variables - Target Group - Opticks DigitalPlus - Minutes 
This report provides a list of variables ranked based on presence within a target group. When Opticks DigitalPlus variables are used, the results are presented as a cross-
tabulation. The base for this database is household population 18+. The variable and measure listed at the top of the report is cross-tabulated to each behaviour listed in 
the table. 

The Benchmark—also referred to as the base—
indicates the geographic extent for the report.  

The target group selected for analysis, 

including PRIZM® segment codes. 

 

 

 

 

Count: The total minutes spent on the selected website or app by the household population 18+ in the Target Group who engaged in the behaviour. 
%: The proportion of the total household population 18+ across all behaviours who visited the selected website or app within the Target Group. 
Base Count: The total minutes spent on the selected website or app by the household population 18+ in the Benchmark who engaged in the behaviour. 
Base %: The proportion of the total household population 18+ across all behaviours who visited the website or app within the Benchmark . 
% Pen: The proportion of the number of minutes the household population 18+ in the Benchmark who are found in the Target Group who visited the website or app and engaged in the behaviour 
(Count / Base Count * 100). 
Index: A measure of comparison of the proportion of household population 18+ who engaged in the cross-tabulated behaviours that are within the Target Group, to the proportion of the total  
household population 18+ that who engaged in the cross-tabulated behaviours within the Benchmark. An Index of 100 is average. Indices above 100 are above-average or over-represented. Indices 
below 100 are below-average or under-represented. (% / Base %; Values may not add up perfectly due to rounding). 

In the Diverse Fit Families Target Group, the total household population 18 years or over who most often shop for books online have 
spent 20,126 minutes on the Apple TV app within the 28-day cycle. Compared to the Benchmark, which has 220,450 minutes on the 
Apple TV for the total household population 18 years or over who most often shop for books online, those in the Target Group make 
up 9.13% of the Benchmark’s total usage minutes. An Index of 129 suggests that the population in the Target Group who most often 
shops for books online has a 29% higher usage time on the Apple TV, than those that do so within the Benchmark. 

 

The website or app selected that is cross-tabulated to each and every  
behavioural variable listed in the table. Of the five measures available, the 
one selected is shown in brackets at the end of the variable name. 
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