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Append Variables — Customers — USA 
Provides the ability to append up to 250 variables to imported customer files.  

Appends the block group (BG) proportion, average, or median to every customer record. The tool adds selected variables to your existing customer file, and 

variables can be used to build filters for reports and maps. 

View the appended variables in the Data Fields 

section of the customer file main page. Clicking any 

of the appended variables will launch the variable 

properties, Metadata and Descriptive Statistics.  

Go to the Results page or to My Data > 

Customers to view the customer file main 

page. This page contains Properties, 

GeoStats and Data Fields sections. 

Descriptive Statistics are useful for understanding 

the data you have appended to your customer file. 

Explore your customer file further by building filters 

(see Creating and Editing Customer Filters) based 

on these Descriptive Statistics and running 

customer-based reports in ENVISION.  
 

For example, if you wanted to identify customers 

who live in a block group (BG) that are two or three 

times more likely to have Health insurance, then 

multiply the mean or median values by those 

factors. 

 

     Median value, 0.68 * 2 = 1.36 

     Median value, 0.68 * 3 = 2.04 

 

These calculated values can now be used in a filter 

to analyze only those customers who live in block 

groups (BG) that are two or three times more likely 

to have Health insurance. 

 

The Minimum and Maximum Values provide you with 

a range to assess the descriptive statistics of your 

customer file. In the block groups (BG) where your 

customers reside, the Minimum Value for the 

proportion of population aged 12+ that ‘Has asthma’ 

is 0.65 (65%), the Maximum Value is 0.72 (72%).  

 

Other Descriptive Statistics include Mean (average), 

Standard Deviation and Variance. 

https://community.environicsanalytics.com/hc/en-us/articles/360026870032-Creating-and-Editing-Customer-Filters
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Append Variables — Customers (Download) — USA 
The downloaded file includes the imported customers records and any new appended variables along with the geography and segment assignment if  

selected. Remember, the customer file has now been updated in ENVISION to include the additional variables. 

Click Download to launch the following pop-up. Further 

append geography levels, segmentation system and 

additional fields to your file if required. This is optional.  

The variables that have been appended to the customer file 

contain a prefix in front of the variable name. The prefix 

corresponds to the block group (BG) for which the appended 

variable data is associated. 

The appended segmentation 

system (Claritas PRIZM 

Premier), along with the 

Geographic level(s) selected in 

the above pane.  

For example, the ZIP+4 code 96814-4604, is located in the block group (BG) 

150030000000. The appended variable (CY Health insurance 15+) is found under 

the header (variable name) ‘BG_HLTHINSRC’.  

This BG’s proportion for having Health insurance is 0.65471. This ZIP code is found 

in a block group (BG) where 65.5% of the population 15+ has Health insurance. 


