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Executive Dashboards Executive Dashboards Executive Dashboards Executive Dashboards ----    VaccineInsights VaccineInsights VaccineInsights VaccineInsights ----    Target GroupTarget GroupTarget GroupTarget Group    
Provides key measures to understand COVID-19 vaccine-confidence and vaccine-hesitancy for a Target Group.  

Data presented on this page are sourced from CaddleCaddleCaddleCaddle. Survey respondents were sampled nationally and the base population is population aged 16 and over.  

 The Target Group created for analysis.  

The population 

count aged 16+ who 

belong to the Target 

Group and live in the 

Benchmark.  

 

 

 

Percentage values 
are based on the 

proportions of the 
Target Group who 
reside in the 
Benchmark. 

 
Index values provide 
a comparison to the 
total population 16+ 

in the Benchmark. A 
value of 100 is 
average.  
 

For example,  with 
an index of 67, the 
proportion of 

Multicultural 
Families in Ontario 
who say they will 
not get a vaccine is 

lower than the 
Ontario average.  

The Benchmark is 

the geographic 

boundary that con-

tains the Target 

Group. It is used to 

calculate Index 

values. 

 

 
Bar graphs 
showing the 

proportions of the 
Target Group 
within the 
Benchmark and 

the total 
Benchmark side-
by-side for 
comparison.  
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Executive Dashboards Executive Dashboards Executive Dashboards Executive Dashboards ----    VaccineInsights VaccineInsights VaccineInsights VaccineInsights ----    Trade AreaTrade AreaTrade AreaTrade Area    
Provides key measures to understand COVID-19 vaccine-confidence and vaccine-hesitancy for a Target Group.  

Data presented on this page are sourced from AskingCanadians (by Delvinia) in collaboration with BEworks. BEworks. BEworks. BEworks. Survey respondents were sampled nationally excluding Que-

bec and Territories. The base population is household population aged 18 to 85.  

 

The household 

population count 

between the ages 

of 18 and 85 who 

belong to the 

Target Group and 

live in the 

Benchmark.  

 

 

The drivers (how 
people think and 

what they believe) 
underlying 
people’s intentions 
to be vaccinated 

against COVID-19. 
 
Percentage values 
are based on the 

proportions of the 
Target Group who 
reside in the 
Benchmark. 

 
Index values 
provide a 

comparison to the 
total household 
population aged 
18-85 in the 

Benchmark. A 
value of 100 is 
average. 


