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Aggregate Expenditure Estimate: Estimated total dollar spend on the line item by Consumer Units found in the Trade Area, regardless of where the dollars were spend. 

%: Proportion of the aggregate annual expenditures (for the Category Summary section) or total category dollars in the Trade Area. 

Base Aggregate Expenditure Estimate: Estimated total dollars spent on the line item by Consumer Units in the benchmark. 

Base %: Proportion of the aggregate annual expenditures (for the Category Summary section) or total category dollars in the benchmark. 

$/Consumer Unit: Average dollar spend per Consumer Unit in the Trade Area. 

Base: $/Consumer Unit: Average dollar spend per Consumer Unit in the Benchmark. 

Index: $/Consumer Unit: A measure of how similar or different the Trade Area is from the Benchmark, specifically in terms of average dollars spent per Consumer Unit. 

The Benchmark—also referred to as the base—

indicates the geographic extent for the report.  

The Trade Area selected for the analysis 

is indicated at the top of the report. 

 

The report is divided into sections, including 700 

expenditure items across 14 categories of goods 

and services for both current year estimates and a 

five year projection. 

 

For example, $33,915,081 were spent on play,     

theater, opera, and concert entertainment by all   

Consumer Units in total in the Trade Area of  

Sacramento County, CA, compared to 

$6,610,256,901 for the benchmark of the United 

States. As a proportion of their total Entertainment 

category, Consumer Units in Sacramento County 

spent 1.68% of their annual expenditures on play, 

theater, opera, and concert, compared to 1.54% for 

the United States. In Sacramento County, $61 per 

Consumer Unit is spent on play, theater, opera, and 

concert compared to $52 per Consumer Unit in the 

United States, representing an above average rate 

of 18% (Index = 118) compared to the United 

States. 

 

Executive Reporting - Consumer Buying Power - Trade Area  
The Consumer Buying Power (CBP) report can be used as way to understand the potential expenditure of consumer units (a combined count of households 

and college/university dormitory population) in a particular market and specific variables. CBP provides geography-based estimates of potential annual 

consumer spending. The data allow users to identify the potential demand for a wide variety of products and services by geographic area, regardless of 

where consumers make their purchases. 


