How to Read
Retail Market Power (RMP) - Trade Area
Understand supply and demand in a Trade Area through a gap analysis. The report is divided into multiple pages, with both gap and growth pages by both
merchandise line and retail store type. A retail opportunity gap appears when expenditure levels for a specific geography are higher than the corresponding
retail sales estimates; the demand is greater than supply (i.e. positive value). A retail surplus appears when expenditures are lower than retail sales estimates,
where local retailers are attracting expenditures from other areas into their store; demand is less than supply (i.e. negative value). RMP estimates demand in
an area for all expenditures from both business and households.

The Trade Area selected for analysis is indicated at the top of the report.

The Benchmark—also referred to as the base—indicates the geographic extent for the report.
For example, the demand (expenditure) in 2021 for used car dealers is $133,705,354 in Santa Barbara County, CA. Demand is projected to increase to
$158,968,924 by 2026, which difference equals a growth of $25,263,570 over the five years. This is also represented by a 3.52% Compound Annual Growth Rate.

2021 Demand ($): Total dollars spent on the line item in 2021, by all consumers and businesses in the Trade Area, regardless of where the dollars were spent.
2026 Demand ($): Projected total dollars spent on the line item in 2026, by all consumers and businesses in the Trade Area, regardless of where the dollars were spent.
Growth ($): (2026 Demand - 2021 Demand) The five-year change in dollars spent on a line item, either a positive or negative value.
Compound Annual Growth Rate (%): The rate at which the demand is projected to grow if it were compounded over the next five years. Alternatively, a representation
of growth, had the growth been at a steady rate every year for five years.
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The Trade Area
selected for analysis.

The Benchmark—also referred to as the base—indicates the geographic extent for the report.

For example there could be a retail opportunity gap for Children’s Wear. The demand (expenditure) exceeds the supply (sales), the difference being a positive value.
Conversely, there could be a surplus for Packaged liquor, wine, and beer since supply (sales) exceeds demand (expenditure), the difference being a negative value.

2021 Demand ($): Total dollars spent on the line item in 2021, by all consumers and businesses in the Trade Area, regardless of where the dollars were spent.
2021 Supply ($): The total aggregate sales for the line item in the Trade Area.
Opportunity Gap/Surplus ($): (Demand—Supply) The difference between the dollar spent and sales, indicating a gap or surplus of that line item within the Trade Area.
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