How to Read
Segmentation Profile Bar Chart - Customer (Standard Benchmark)
The segment composition of your customers, based on which segmentation system has been chosen for your current workspace.
(This example uses Claritas PRIZM Premier). Helps answer the questions: What segments do my customers belong to? Who are my best customers?

The Customer file and record type is indicated at the top of the report.
The bar chart represents the Index values with
the center line representing and Index of 100.
Target segments are usually identified by
selecting segments with significant percentages
and high Indices.
The bar colours are associated with Social Group.
When observing the output, the bar colours can
also be changed to represent Lifestage Group, or
can be set to None to remove the colour
associations.

SG: Each segment is assigned to one Social Group (SG) based on the urban-rural context, home language (English, French and non-official), affluence, family
status, age of maintainer and ethnicity. The SG’s are : Urban (U), Urban Fringe (F), Suburban (S), Town (T), or Rural (R).
LG: The Lifestage Groups (LG) categorize household composition according to the presence of singles, couples and families. The LG’s are Young (Y), Family (F), and Mature
(M).
Code: An integer assigned to each segment.
Name: The name of the PRIZM segment.
Count: The number of customers in the segment.
%: (Count/Total Count * 100) The weighted proportion of customers in each segment.
Base Count: The total population of the benchmark for that segment.
Base %: The weighted proportion of the population in the benchmark for that segment.
% Pen: (Count/Base Count * 100) Of all people in the segment, % Pen is the proportion that are customers.
Index: (% /Base % *100) Measures if the population in the segment are more or less likely to exhibit a behavior when compared to the benchmark. An Index of 100 is
average. Indices above 100 are above average or over-represented. Indices below 100 are below average or under-represented.
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