How to Read
Consumption Profile - Variable
This report provides two different measures for any available consumption variable.

The Variable that the report is ranked against is at the top of the report.

In the example, the Turbo Burbs segment has an Incidence of 1,240. A Unit/Incidence Index of 102 suggests that this
segment is 2% more likely to consumes power tools, when compared to the benchmark of Victoria, BC.

SG: Each segment is assigned to one Social Group (SG) based on consider the urban-rural context, home language (English, French and non-official), affluence, family
status, age of maintainer and ethnicity. The SG’s are : Urban (U), Urban Fringe (F), Suburban (S), Town (T), or Rural (R).
LG: The Lifestage Groups (LG) categorize household composition according to the presence of singles, couples and families. The LG’s are Young (Y), Family (F), and
Mature (M).
Code: An integer assigned to each segment.
Name: Descriptive name to evoke an image of the segment.
Incidence: The total population or total number of households in the segment in the Trade Area that are consuming the item.
Incidence %: The percentage of incidences in the segment compared to the total count of incidences for the Variable.
Base: The total population or total number of households for that segment across the entire Trade Area.
Base %: The percentage of the population or households in the benchmark that exhibit that behavior.
% Pen: Proportion of all people or households who exhibit that behavior in the benchmark, that are present within the segment.
Index: Measures if the households or population in the segment are more or less likely to exhibit a behavior when compared to the benchmark. An Index of 100 is average.
Indices above 100 are above average or over-represented. Indices below 100 are below average or under-represented.
Consumption: The total number of items being consumed by that segment in the Trade Area. If the variable is a dollar value, this will be the aggregate dollars.
Consumption %: The percentage of the total consumption for that segment compared to the total consumption for the Variable.
Unit/Incidence: The amount being consumed per person or household that is consuming it.
Unit/Incidence Index: The rate at which the users of the product consume it in that segment compared to all users of the product in the Trade Area.
Unit/Base: The amount being consumed per person or household in the entire base Trade Area.
Unit/Base Index: The rate at which the product is being consumed across the Trade Area, not just the users of the product.

The Benchmark-also referred to as the base-indicates the geographic extent for the report.
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