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Ranking Variables - SocialValues - Target Group 
Provides a list of Social Values variables ranked based on the presence within a Target Group. This report is helpful in identifying Social Values that  

resonate with specific Target Groups.  

For this report, the Index value 

should be used to analyze the 

presence of the SocialValue 

among the Target Group. Click on 

the column heading Index to sort 

the dashboard in ascending or 

descending order. 

 

High Index values indicate the 

Target Group strongly resonates 

with the associated SocialValue.  

 

For example, the “Active  

Government” Trend scores 32% 

above average (Index = 132).  

Inferring that the Francophone 

Families Target Group that reside 

in Ontario have a tendency to  

believe that government  

efficaciously performs socially 

beneficial functions; A desire for 

more government involvement in 

resolving social issues. 

 

The definitions of each  

SocialValue can be found on our 

Community website. Try to  

incorporate high Indices in the 

messaging of creative pieces to 

your customers. 

  

Pay attention to low Indices so as 

not to incorporate any of these 

SocialValue themes into creative 

pieces since they may not  

resonate with your Target Group.  

 

Count: The number of people or households in the Target Group who exhibit that behavior.  

%: (Count/Total Count * 100) The percentage of the population or households in the Target Group that exhibit that behavior.  

Base Count: The number of people or households in the benchmark who exhibit that behavior. 

Base %: (Base Count/Base Total Count * 100 ) The percentage of the population or households in the benchmark that exhibit 
that behavior. 

% Pen: (Count/Base Count * 100) Of all people or households who exhibit that behavior in the base area, % Pen is the proportion 
that are found in the Target Group.  

Index: (% /Base % *100) Measures if the population or households in the Trade Area are more or less likely to exhibit that  
behavior when compared to the benchmark. Indices above 100 are above average or over-represented. Indices below 100 are 
below average or under-represented.  

  

The Benchmark—also referred to as the base—indicates the geographic extent for the report.  

 

The Target Group selected for analysis is indicated at the top of the report. Use the side panel navigation within 

the ENVISION interface to toggle between Target Groups. 

 


