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Ranking Consumption  - Sample Target Group vs Canada 

Ranking Consumption - Target Group 
Provides a list of variables ranked based on the presence within a Target Group.  

These reports reflect the distribution of customers across behavioral and financial consumption variables. 

Note: State/Provincial or National geographies are recommended for the benchmark. 

Unit/Hhld: The weighted proportion of expenditures ($) per household within the Target Group. 

% Comp: The weighted proportion of households in the Target Group that exhibits that behavior. 

Base Unit/Hhld: The average expenditure ($) per households in the benchmark that exhibit that behavior. 

Base % Comp: The average proportion of the households in the benchmark that exhibit that behavior.  

Index: Unit/Hhld: Provides a measure for comparing consumption variable expenses, while also describing the neighbourhoods where the Target Group is likely to live. 

Index: % Comp: Provides a measure for comparing consumption variable rates, while also describing the neighbourhoods where the Target Group is likely to live.  

Focus on the Unit/Hhld, % Comp and the two Index columns in this report.  

 

In our example, the estimated average expenditure on Crackers and crisp breads is $119.09 per household within the Target Group. With an Index value of 173, this 

Target Group is likely spending 73% more than the benchmark (Canada) average.  

 

10.29% represents the estimated proportion of the Target Group who live in the benchmark who are likely to consume Crackers and crisp breads. This value is based 

on weights that are computed using the number of households in the Target Group and the consumption data for the neighbourhoods in the benchmark.  

 

Note: Variability in consumption patterns can be seen from one category to the next, along with between variables. This is due to subjectivity and response rates to 

individual survey questions.  

 

Index: Unit/Hhld: Measures the household expenditure on Crackers and crisp breads consumption in the Target Group compared to the household expenditure on 

Crackers and crisp breads consumption in the benchmark.  

 

Index: % Comp: Measures the percentage of the total household consumption on Crackers and crisp breads in the Target Group compared to the percentage of 

total household consumption on Crackers and crisp breads within the benchmark.  
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The Target Group breakout is captured at the top of the report.  

Use the side panel navigation within the ENVISION interface to toggle between Target Groups. 


